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Executive summary 
 
Stagecoach has developed an innovative, value-for money demand 
responsive transport (DRT) service, branded Yellow Taxibus, which could be 
used as a model across the UK to boost social inclusion and cut congestion. 
 
A two-year experiment by Stagecoach in Scotland has demonstrated the 
Yellow Taxibus concept can develop a sustainable core market and improve 
public transport options for customers. 
 
While the pilot project was focused on a congested urban environment, 
Stagecoach believes the Yellow Taxibus approach could also be used to 
boost social inclusion in more isolated or less populated areas. 
 
The product is extremely popular with customers, particularly women, and 
offers local authorities a value-for-money option to improve transport links in 
both an urban and rural context. 
 
Crucially, the Yellow Taxibus model delivers “phone and go” services at 
significantly lower cost to the taxpayer than existing publicly-funded DRT 
schemes, which often require a high per-passenger public subsidy. 
 
Launched by Stagecoach on the heavily-congested Fife-Edinburgh corridor in 
August 2003, Yellow Taxibus is a high-frequency demand responsive 
transport (DRT) operation that combines a fixed bus route with flexible pre-
booked taxi pick-ups.   
 
The service is operated with upmarket people carrier vehicles and has been 
introduced on a corridor already served by frequent traditional bus and rail 
services.  
 
Yellow Taxibus runs seven days a week between Dunfermline and Edinburgh, 
and includes night-time services. Bookings are made through a dedicated 
phoneline and the manual booking system means there is no requirement for 
investment in costly computer-based GPS systems. 
 
Under the legislation, Yellow Taxibus is classed as a Local Bus Service, 
operating on a Public Service Vehicle Operators Licence. Drivers are required 
to have only a standard driving licence. 
 
Stagecoach’s research and development team used geo-demographic 
analysis to identify the location for the service. The rapidly expanding eastern 
area of Dunfermline was identified as having strong growth potential due to 
the rapidly growing white-collar population. Many new housing estates have 
cul-de-sac layouts unsuited to traditional bus services, and travel patterns of 
residents meant a traditional timetabled bus service would not be viable.  
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A number of factors in Edinburgh were also relevant, with car drivers facing 
increasing city centre congestion, high car parking costs, Forth Road Bridge 
tolls, and the potential introduction of congestion charging by Edinburgh City 
Council from 2006 (the proposal was later withdrawn following a referendum). 
 
Yellow Taxibus has two main elements. Firstly, it operates a high frequency 
service on a fixed route between Dunfermline and Edinburgh. The second 
element is the demand responsive area in Dunfermline where customers can 
be collected at their door anywhere within the area and taken to their 
destination. 
 
The key to the success of Yellow Taxibus is heavy marketing and high-impact 
branding that emphasises the “phone and go” simplicity of the product. Pricing 
is fixed with a focus on the key commuter market. While attracting a premium 
compared to existing bus links, the service offered a competitive option 
compared to car/parking costs, and rail fares. 
 
During the course of the trial, Yellow Taxibus has established a core 
commuter and leisure market of around 1,000 passengers a week, including 
weekend trips for nights out in Edinburgh that are regularly fully booked.  
 
The Yellow Taxibus pilot project ends on Sunday 13 November when the last 
services will run between Dunfermline and Edinburgh. Customers will 
continue to have access to high frequency bus services between Fife and 
Edinburgh. Stagecoach is currently in discussions with Fife Council about the 
potential for a partnership demand response transport project in the region. 
 
While the Yellow Taxibus experiment in Scotland has not achieved 
commercial viability, it has shown the potential of such services to widen 
travel options, boost social inclusion and create a new passenger base, 
particularly among former car users, with modest public funding support. 
 
It is clearly a concept that is attractive to passengers and the relatively low 
operating costs make it a cost-effective option for local authorities. 
Stagecoach believes there is real potential for a range of Yellow Taxibus-style 
‘phone and go’ services across the country that can boost social inclusion in 
our communities, tackle congestion in our cities and improve the quality of life 
for thousands of people. 
 
Overview 
 
Yellow Taxibus is a high-frequency demand responsive transport operation, 
which combines the benefits of a fixed bus route with the flexibility of pre-
booked taxi pick-ups.   
 
Operated by Stagecoach using upmarket people carrier vehicles, it runs 
seven days a week and includes night-time services. 
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It is the first time in the UK that an attempt has been made to operate this kind 
of service on a commercial basis without public funding support, although the 
project was ultimately unable to reach the stage of profitablility during the 
course of the trial. 
 
The service, launched on 18 August 2003, runs between Dunfermline and 
Edinburgh and crosses the Forth Road Bridge, one of the most heavily 
congested commuter routes in Scotland. 
  
Vehicles crossing the Forth Road Bridge can take advantage of extensive bus 
lanes and priority measures on either side of the Forth. The service runs up to 
21 hours a day Monday to Friday, with extensive availability at the weekends 
and in the evening. Services run every 15 minutes at peak times.  
 
Stagecoach also operates a high level of local and express bus services on 
the route, which incorporates the highly successful Ferrytoll park and ride 
operation near Inverkeithing in Fife.  
 
The objective of Yellow Taxibus was to widen travel options and create a new 
passenger base, using smaller vehicles and a high frequency to encourage 
car users to switch to public transport. 
  
Demographics and economic issues 
 
The economic boom and high property costs in Edinburgh have resulted in 
many people buying homes in the commuter belt north of the Forth in Fife. 
Stagecoach’s research and development team used geo-demographic 
analysis to shortlist potential service locations throughout the west of Fife. 
 
The rapidly expanding eastern area of Dunfermline was identified as having 
strong growth potential, with a rapidly growing white-collar population and 
upmarket homes. Many new housing estates have cul-de-sac layouts 
unsuited to traditional bus services, and travel patterns of residents meant a 
traditional timetabled bus service would not be viable.  
 
A number of factors in Edinburgh were also relevant, with car drivers facing 
increasing city centre congestion, high car parking costs, Forth Road Bridge 
tolls, and the potential introduction of congestion charging by Edinburgh City 
Council from 2006, which was later abandoned. 
 
These factors, coupled with the fact that the proposed route benefited from 
existing bus priority measures, pointed to the potential for a demand 
responsive service covering a sizeable geographic area. 
 
Existing public transport provision 
 
Stagecoach operates around 300 buses and coaches in Fife, carrying around 
80,000 passengers a day. Many services link Fife with Edinburgh via the 
Ferrytoll Park and Ride facility near Inverkeithing.  
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Ferrytoll initially provided 500 free car parking spaces, CCTV, and a heated 
waiting room equipped with toilets, vending machines telephone and TV. 
Hundreds of motorists use the facility every day to cross the Forth into 
Edinburgh and Stagecoach runs 12 journeys an hour during peak periods 
across the Forth Road Bridge. Passenger volumes have grown dramatically at 
Ferrytoll since it opened in November 2000 and it reached its capacity in 
2004.  The Scottish Executive earmarked funding for an expansion of car 
parking spaces and work to build a multi-storey car park on the site and 
double the number of available spaces was completed in early summer 2005. 
 
ScotRail runs frequent rail services linking Fife with Edinburgh across the 
Forth Bridge, which are heavily used by commuters. However, there are 
capacity issues with the bridge that limit the prospect of expansion in services 
and peak time services have been affected by overcrowding.  
 
Yellow Taxibus was seen as an opportunity to create a new market for travel 
between Fife and Edinburgh that could complement these existing public 
transport options. 
 
Legislative framework 
 
The legislative framework covering Yellow Taxibus was one of the most 
complex elements to resolve as it was the first service of its kind.  Extensive 
meetings were scheduled with the Traffic Commissioner to ensure compliance 
with legislation and these discussions established that the service would fall 
under the auspices of the Traffic Commissioner 
 
Under the legislation, Yellow Taxibus was classed as a Local Bus Service, 
operating on a Public Service Vehicle Operators Licence. As the vehicles 
have eight passenger seats, they are licensed as Private/Light Goods and can 
be operated by drivers with car licences. A route was then submitted for 
registration and approved by the Traffic Commissioner. 
 
A comprehensive briefing document with questions and answers was 
compiled by the Traffic Area Office of the Traffic Commissioner to assist with 
inquiries regarding any aspect of the service. 
 
Fixed route and demand responsive area 
 
Yellow Taxibus has two main elements. Firstly, it operates a high frequency 
service on a fixed route between Dunfermline and Edinburgh.  
 
The route from Dunfermline includes the following stops: Dunfermline  (James 
Street and Carnegie Campus); Ferrytoll Park and Ride; Corus Hotel, 
Edinburgh North (on demand); Barnton Hotel; Blackhall; Queensferry Road; 
Belford Road; Douglas Gardens; Shandwick Place; Princes Street; and 
Waterloo Place. A similar route, with minor amendments, is followed on the 
route from Edinburgh to Dunfermline. 
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The second element is the demand responsive area in Dunfermline. 
Customers can be collected at their door anywhere within the area bounded 
by Halbeath Road, Queensferry Road, the M90 motorway and Carnegie 
Campus. They can then be driven direct to Edinburgh or travel locally within 
Dunfermline to James Street in the city centre. The demand responsive area 
covers around three-quarters of Dunfermline. See Appendix 2 for a map 
covering the demand responsive area 
 
How the service works 
 
Yellow Taxibus uses a dedicated booking line, (01383) 43 23 43, which is also 
the registered route number for the service Customers call up to 30 minutes 
before they intend to travel and are given a pick-up time. They can be 
collected direct from their door, or from another chosen location, and driven to 
their destination. On the return trip, passengers can board Yellow Taxibus at a 
choice of designated pick-up points on the route (see launch leaflet in 
Appendix 3 for details). 
 
A manual system is used to log customer booking information and provide 
drivers with details of pick-ups. A dedicated list of regular customers is 
updated on a weekly basis. These regular pick-ups are written on to the 
following day’s booking sheets by the late supervisor the evening before. The 
supervisor is also responsible for producing the driver running sheets for each 
duty.  Please see Appendix 5 for a copy of the Driver Pick-up Sheet.  
 
Booking sheets for the current week are contained in a series of A4 ring 
binders, each marked Monday to Sunday. An A4 Lever Arch file contains the 
booking sheets for the following week. Bookings further ahead are logged in a 
desktop diary and then transferred to the file booking sheets as appropriate. 
Each booking sheet lists the timetabled journeys to and from Edinburgh 
throughout the day. Please see Appendix 4 for a copy of the manual booking 
form. 
 
Drivers leave the office with all the pre-booked pick-ups and are given the 
flexibility to work out the most effective route to collect passengers. They then 
follow the designated route into Edinburgh. On their return, when they reach 
Carnegie Campus they ring the Yellow Taxibus control and are given any 
further bookings appropriate for that duty. If a booking is received for an 
immediate journey, the driver is contacted by Yellow Taxibus control. 
 
Timetable 
 
The service was initially launched on a 10-minute peak-time and 15-minute 
off-peak frequency, operating seven days a week. Scheduled services out of 
Dunfermline operated from 0610, Monday to Friday, with a 0650 start on 
Saturdays and 1030 start on Sundays. Last scheduled journeys from 
Dunfermline to Edinburgh were 1925, Monday to Wednesday, 0235 on a 
Thursday, Friday and Saturday (journeys after 1930 were subject to booking 
by 2000) and 1930 on a Sunday. 
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From Edinburgh, scheduled services started at 0715, Monday to Friday, with a 
0810 start on Saturdays and 1130 start on Sundays. Last scheduled journeys 
from Edinburgh to Dunfermline were 2030, Monday to Wednesday, 0315 on a 
Thursday, Friday and Saturday (journeys after 2030 were subject to booking 
by 2000) and 2030 on a Sunday. 
 
On 24 May 2004, the peak-time frequency was reduced to every 15 minutes. 
Late night services were made available every day during the Edinburgh 
Festival on a pre-book basis. 
 
Type of vehicle 
 
Yellow Taxibus is operated using a fleet of nine eight-seater people carrier 
vehicles, although 13 vehicles were initially purchased for the service.  
 
Research highlighted that vehicle quality was crucial. Many potential 
customers were car owners used to a high level of comfort and convenience 
and a people carrier was identified as the preferred vehicle type.  
 
An 8-seater Mercedes Vito was selected for its durability and brand 
association with quality. The vehicle was modified, including the installation of 
an electric door and a table to allow customers to work during the journey.  
 
The maintenance programme for the Yellow Taxibus vehicles is in line with 
the standard approach used for Stagecoach buses. Vehicles are given a 
comprehensive inspection every three weeks and a defect monitoring system 
is in place to identify problems. 
 
No reliability issues have been encountered with the vehicles to date in terms 
of maintaining a consistent service, although ventilation has proved to be an 
issue. In addition, the electric door conversion was removed after failing to 
operate reliably. 
 
Staff issues 
 
Yellow Taxibus is operated by drivers with ordinary car licences. Local press 
advertising was used to recruit drivers. Successful candidates went through 
full PCV medicals and had thorough induction training, plus on-going 
monitoring and appraisals. Full Disclosure Scotland checks were carried out 
to ensure drivers were suitable. The driver-training programme emphasised 
punctuality, reliability, appearance and customer service. Trade union 
recognition is in place. 
 
A dedicated manager was appointed to run the booking line, recruit drivers 
and support staff, and ensure the team had a strong customer service 
commitment. The manager is supported by a team of three supervisors, who 
operate the call centre and liaise with drivers. 
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Branding, marketing and communications 
 
Yellow Taxibus is a distinctive, recognisable brand. Developed by the in-
house marketing team, the yellow livery ensures that vehicles stand out on the 
road. A key aspect of the branding is the “phone and go” simplicity of the 
product, which is incorporated in the vehicle livery and marketing material. 
 
Marketing focused on new housing within Dunfermline, particularly Edinburgh 
commuters. The objective was to raise awareness, direct customers to the 
booking line and stimulate trial of Yellow Taxibus. Examples of marketing 
material are included in Appendix 3. 
 
Launch marketing campaign, August 2003 
 
The launch marketing plan included: 

• Direct mail pack 
• Press advertising campaign 
• 48-sheet billboard advertising 
• A3 and A4 posters at bus stops and Ferrytoll park and ride 
• Leaflet distributed at Forth Road Bridge tolls 
• Targeting businesses and chambers of commerce 

 
The direct mail pack included a fold-out leaflet with a complete guide to the 
Yellow Taxibus service, including route, timetable and price information, and 
vouchers offering a discount on the single fare. The pack, which was 
distributed to 25,000 homes, also included a fridge magnet with the booking 
line number and a hotel-style door handle tag to help drivers identify pick-up 
points (see Appendix 3). 
 
A six-week advertising campaign was developed by the in-house marketing 
team. This included two weeks of pre-launch advertising raising the 
awareness of the booking line number and the fare from Dunfermline to 
Edinburgh. Week three focused on the booking number, the cost and the 
“fast, frequent and convenient” aspects of the service. Week four advertising 
used the strapline “direct from your door….to the heart of Edinburgh”, while 
the final two weeks of the campaign stressed the £4 fare between 
Dunfermline and Edinburgh. 
 
Editorial information was carried by the Dunfermline Press as well as a 
competition to win complimentary travel. 
 
Former Scottish Transport Minister Nicol Stephen took part in a national 
launch photocall with Stagecoach Group Chief Executive Brian Souter at 
Ferrytoll Park and Ride. Local stakeholders were invited to the launch. The 
launch generated local, national and trade press interest and TV coverage 
and further media interest has centred around the first anniversary of the 
introduction of the product. 
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Christmas 2003 marketing campaign 
 
A leaflet campaign was launched in the run-up to Christmas 2003 to 
encourage people travelling from Fife into Edinburgh for Christmas shopping, 
nights out or to visit the festive attractions to use Yellow Taxibus. 
 
New fares structure – May 2004 
 
A Yellow Taxibus-shaped leaflet was produced in May to promote a new fares 
structure (see Pricing Policy below) and reinforce messages around the 
convenience and affordability of the Yellow Taxibus service. The leaflet also 
included detailed stop information and a map illustrating the extent of the 
demand responsive area. 
 
Pricing policy 
 
The initial pricing of Yellow Taxibus was critical, particularly in attracting the 
key commuter market. While attracting a premium compared to existing bus 
links between Dunfermline and Edinburgh, pricing was pitched with an eye on 
car/parking costs, and rail fares. 
 
The basic single fare between Dunfermline and Edinburgh was initially fixed at 
£4 – significantly cheaper than an equivalent taxi journey, which cost 
approximately £26. The equivalent standard single bus fare at the time of the 
launch was £2.85 and a single rail fare was £3.40. 
 
Group discounts were available for Yellow Taxibus passengers pre-booking 
from the same departure point (eg for two passengers, the total cost of two 
single fares was £7). The more people in the group, the higher the level of 
discounts applied. Travel within Dunfermline or Edinburgh was fixed at £2 for 
one passenger, with discounts for group bookings. 
 
On 6 November 2003 revisions were made to the fares, with evening journeys 
(Thursday to Saturday) fixed at £4 per person and no group discounts. 
 
A major fares revision was introduced in May 2004 when the system of group 
discounts was discontinued. The basic Dunfermline-Edinburgh single fare was 
fixed at £5 (concessions £2.50), with a return priced at £8. Journeys after 
midnight were priced at £10 for both single and return. Dunfermline and 
Edinburgh local journeys were priced at £2 (concessions £1). A dedicated 
pricing structure was introduced for journeys before midnight between 
Ferrytoll Park and Ride and Edinburgh. Prices were: single fare £5 
(concessions £2.50); return fare £6. The standard single bus fare from 
Ferrytoll is £2.30 
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Market research 
 
Based on existing business knowledge, the Fife-Edinburgh corridor was 
identified as having potential for the Yellow Taxibus concept. Initial market 
analysis was carried out as part of a process to identify a specific demand 
responsive area in Fife that services could cover.   
 
Following the initial launch in August 2003, primary research was carried out 
to establish the profile of customers. This found that 55% of customers were 
female and were predominantly (47%) aged 35 to 44. In terms of travel 
behaviour, customers tended to travel alone or in groups of two. The main 
periods for travel were 0800 to 1000 and 1800 to 2000. Some 82% of Yellow 
Taxibus customers used the service to travel to and from work. Research also 
looked at customers’ previous mode of travel. This found that 36% previously 
took the car, 29% went by train, 21% took the bus and 14% travelled by taxi. 
 
Secondary market research was carried out in March 2004 to establish a 
more detailed geodemographic profile of the Yellow Taxibus catchment area, 
as well as daytime and evening users. The research highlighted that more 
affluents groups, including company executives, used the product (see 
Appendix 1).  
 
Passenger trends  
 
Yellow Taxibus has established a core commuter and leisure market, 
including weekend trips for nights out in Edinburgh that are regularly fully 
booked. Passenger volumes are also driven by cyclical events, such as the 
festive season and the Edinburgh Festival.  Average weekly passenger 
volumes have grown from around 800 in the first three months of the service 
to around 1,000 at the end of the two-year experiment.  
 
Customer feedback 
 
Customer feedback has been amongst the most positive encountered 
following the launch of any new Stagecoach service. High satisfaction ratings 
covered factors such as vehicle comfort, service reliability, value-for-money, 
frequency of pick-ups and driver customer service. More than 50% of 
customers were women, with some attracted to Yellow Taxibus for personal 
safety reasons, and nearly 30% of passengers were in managerial or 
technical roles.  
 
Product development 
 
Feedback from customers has helped refine timetables and fares, plus identify 
links with local hotels. Return travel discounts, which were suggested by 
passengers, were incorporated as part of the new fares structure introduced in 
May 2004.  
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Development discussions took place with both Fife and Edinburgh Chambers 
of Commerce and with local businesses that have employees travelling from 
Edinburgh. Arrangements were also put in place with local taxi and private 
hire operators to provide onward travel from Dunfermline to smaller villages. 
 
Operating costs  
 
Significantly, the operating costs of Yellow Taxibus, which uses a manual 
booking system rather than a more expensive computer-based system, are 
relatively low at 80p per mile. This compares with operating costs of around 
£2.00 or more per mile with many other equivalent DRT services, which tend 
to require a high per-passenger public subsidy. A comparison of operating 
costs of other DRT services in the UK are produced below. 
 
Demand responsive service Location Operating costs 

per mile 
Cango Andover/Newbury £1.32* 
Cango Alton £1.51* 
Yellow Taxibus Fife £0.80 
Dial-a-ride  Aberdeen £1.91 
A2B Aberdeenshire £2.14 
Carrick Connector Girvan £1.87* 
U-Call Outer West Newcastle £1.88* 
Note: * these figures exclude call handling costs. 
 
Discussions with Fife Council/Other potential developments 
 
Stagecoach has held discussions with Fife Council about the potential for a 
partnership demand responsive service in the region. One option could be to 
use the high-quality Yellow Taxibus vehicles to link the developing eastern 
area of Dunfermline with Ferrytoll. A further application of Yellow Taxibus 
vehicles could be the delivery of a contracted community transport service on 
behalf of the local authority. 
 
In the Fife/Edinburgh context, consideration could also given to widening the 
demand responsive zone and extending coverage of the service to the west of 
Edinburgh, including the airport and new developments with a high 
concentration of workers. 
 
Conclusion 
 
While Yellow Taxibus did not reached the stage of becoming a profitable, 
commercial operation in its own right by the conclusion of the two-year trial, 
Stagecoach believes a sustainable market and an improved public transport 
offering can be developed in partnership with local authorities at substantially 
lower cost to the taxpayer than other DRT or conventional products in both a 
rural and an urban context. 
 
Stagecoach Group 
September 2005 



 
 
Appendix 1: Yellow Taxibus Operating Area Population Profiles using 2001 Census data 
 
Age 
 

• Residents in the Taxibus Operating Area are more likely than average to be aged 30-59 with smaller than average 
representation of the youngest and oldest age groups. 

 
Occupation 
 

• The Taxibus Operating Area has higher than average representation of people in semi-routine and routine occupations and 
also higher than average representation of people in lower and middle management roles.  Senior management and self-
employed people are under-represented in relation to the average for the UK as a whole. 

 
Housing 
 

• Housing in the Taxibus Operating Area is more likely than average to be social rented from the local authority.  Residents 
here are less likely than average to be renting privately. 

 
• Residents in the Taxibus Operating Area are significantly more likely than average to be living in a flat rather than a house. 

 
Travel patterns 
 

• Residents in the Taxibus Operating Area are less likely than average to have 2 or more cars in the household.  The number 
of households with no access to a car in this area mirrors the UK average. 

 
• People who live within the Taxibus Operating Area are more likely than average to travel to work by train or by car, either 

driver or passenger, and are less likely than average to use either a bus or a taxi. 
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Appendix 2: Map covering the demand responsive area 
 

 

 14



 
 
 
 
Appendix 3: Selected press advertising and marketing material 
 
Press advertising 
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Direct mail envelope 
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Launch leaflet 
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Launch leaflet (reverse) 
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Door hanger 
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Appendix 4: Copy of Yellow Taxibus Manual Booking Form 

DAY / DATE
Duty No. Pick up time Pax No. Name Address Post Code Contact Number Destination Return Time

06.00 1 Campbell Cypress Grove KY11 8FS 656565 Shandwick Place

Tot Pax
Tot Rev
Tot F/T

06.15 1 McDermott Dover Park 432343 Outside Boots

Tot Pax
Tot Rev
Tot F/T

06.30 1 Taylor Rosetay Court 235532 Waverly Steps

Tot Pax
Tot Rev
Tot F/T

06.45 1 Douglas Braemar Drive KY11 4HQ 625264 Palmerston
1 Sinclair Clunie Road 1 KY11 8AU 526526 Edi
1 Taylor Aberdour Road KY11 4XJ 468745 Next
1 Mitchell Petrel Way KY11 8TX 616263 Shandwick Tot Pax

Tot Rev
Tot F/T

07.00 1 Gilmour Dover Heights KY11 3AE 733783 Internal to Sky
3 Currie Ferguson Road KY11 8AQ 621419 Edi

Tot Pax
Tot Rev
Tot F/T

07.15 1 Paterson Teal Place KY11 4XW 456545 Palmerston
1 Brown Tern Road KY12 7SQ 732373 Next

Tot Pax
Tot Rev
Tot F/T

07.30 1 Hunter Priorwood Drive KY11 4SB 745745 Edi
1 White Mallard Grove KY11 8FL 658565 Waverly Steps
1 Goodie Inverewe Place 598959 Edi
1 Brown Dalcross Way KY11 8BF 432154 Belford Menzies Hotel Tot Pax

Tot Rev
Tot F/T

DUNFERMLINE TO EDINBURGH

1

21

2

22

12

4

3
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Appendix 5: Copy of Yellow Taxibus Driver Pick-up Sheet 
 
 
Print Name Duty Number = 22 Day & Date Mon to Friday

Pick up time Name Address Destination No. of Pax Tix No.              Value
1 Douglas Braemar Drive Palmerston 1
2 Sinclair Clunie Road 1 Edi 1
3 Taylor Aberdour Road Next 1
4 Mitchell Petrel Way Shandwick 1
5
6
7
8 WL 07.40

Pick up time Name Address No. of Pax Tix Issued
1
2
3
4
5
6
7
8 JS 08.45

Pick up time Name Address No. of Pax Tix Issued
1
2
3
4
5
6
7
8 WL 09.40

Pick up time Name Address No. of Pax Tix Issued
1
2
3
4
5
6
7
8 CC 10.40

Depart 
James 

Street 06.45

Depart 
Waterloo 

08.00

Depart 
James 

Street 08.45

Depart 
Waterloo  

10.00
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